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There really is something for everyone in Weekend. 
Readers are very engaged with the magazine and it is kept 
for the whole week by a large proportion of the audience 
who tell us that the comprehensive TV listings are better 
than any paid-for magazine. Itôs a powerhouse brand and 
a key driver of the Daily Mailôs robust Saturday sale. 
 

Content is a lively mix of pop culture and real -life: the 
cover story is always very óof the momentô, whether thatôs 
a celeb in the news, a new mainstream TV show or a 
blockbuster film. 

The joys of home and garden are very much to the fore, 
with regular celebrity chef contributions (Gordon, Jamie, 
Gary, Delia...) to our food pages and a regular gardening 
column from designer and horticulturist Monty Don.  
 

Plus there are plenty of short features and snippets to 
appeal to the whole family: Wish List focuses on whatôs 
new in the world of fashion and accessories, with the 
chance for readers to win everything on the page; our 
dating page puts two potential soulmates together and 
retires to watch the fun; highly -regarded astrologer 
Jonathan Cainer gives his forecast for the week ahead and 
Puzzle Time provides readers with a brain workout.  

 
 

Contact: Julian Elvin, Sales Manager 

020 7938 7717 

julian.elvin@mailnewspapers.co.uk 
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Weekendôs feature content spans the whole 
spectrum from readersô real life stories to tales of 
the rich and famous. And what these stories all 
have in common is their entertainment value.  
 

A Saturday read needs to challenge,  inspire, 
amuse and engage and Weekend ticks all the 
boxes with a profusion of interviews, profiles, 
anecdotes and snippets that make compulsive 
reading, ideal for our 5m+ audienceôs relaxed and 
receptive weekend mindset. 
 

Plus Home Truths, Me and My School Photo, 
Lifespan, Weekend Dating and Spotted! - candid 
celeb snaps from the last week. 

 

 


