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Live is another innovative magazine from The Mail on ('q
Sunday. It is the only weekIg
press, launched in October 2005, designed to give our %
male readers a reason to by the newspaper package
every week.

Editorial content is topical, lively and packed with
information and recommendations for the male
consumer on all he needs to know about the latest i VIR TEREN
technology, cars, style, leisure activities, food, drink and AT GAINSBOURG
entertainment. '

The magazine is literally sprinkled with star

columnists, including Dylan Jones and Piers Morgan.
Dylan is Editor of GQ magazine and Piers needs no
introduction! Our resident foodie is Tom Parker Bowles
who writes a lively and inventive column every X JONATHAN
week, plus savvy wine recommendations supplied by
Olly Smith. Motoring passion is provided by TV chef
James Martin who has a love of all things automotive.

Our award-winning Reportage comprises revealing,
investigative pieces which pull no punches and the
magazine is rounded off with our discerning seven-day
TV guide.

Live i a magazine f

Contact: Steve Maddren, Sales Manager

WHATKEPT JENSON
0207938 7717 BUTTON DIJQIV]NG?
steve.maddren@mailnewspapers.co.uk
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Live magazine is packed with star columnists:

Upfront, Piers Morgan, broadcaster, media
personality and author of best-selling books
entertains us with a feast of frank (sometimes
frankly indiscreet!) and funny anecdotes from his
busy social diary.

Piers was awarded the accolade of Columnist of the
Year by the Magazine Design and Journalism

“You made me
look a complete
idiot, Piers.. And
the worst thmg
It was all true!

Awar ds panel . The judges JU
treats the A-list like a bunch of mates in the pub. Sackcloh Oh
%) The copy is a hoot; the i 1tssolastyear
dd
‘ﬁ Dylan Jones, style guru and Editor of GQ magazine,
c offers his incisive take on life for 21st century man . :
E and broadcaster Chris Evans brings his unique view Een St
=S in his OHerebds the thingé z
— H ’:(,
@) morehn
O Our resident foodie is Tom Parker Bowles who 3 I%;. oD
writes a lively and inventive column, plus savvy S -
wine recommendations supplied by Olly Smith. = R
Motoring passion is provided by TV chef James ié
Martin who has a love of all things automotive. g
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:65) the brightest and best in the UK today. 1 i
Q Guest Review features aninthe-k now cel ebds z,u;,z‘wm&m,ﬁm
— of the latest gadgets. e S S
O Ten of the Greatestétakes a o gl
- The World According To... is a short format oy it pthe
@© celebrity interview.
n
9_) Plus Top tens of the latest film, music and books
= and a run down of the week?
"ES' releases.
()
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Live magazinebs features ra LIVE FOR LISTS

spectrum of topics, all designed to entertain and
inform.

Our cover stars - Hollywood icons, men in the

public eye, sporting personalities - are always
profiled at | ength and we d
tough questions.

The Essay is an indepth piece written by some of

‘GREATEST
PIANISTS




Gadget and technology-lovers are well-served by
Live magazine. Our man in the know, Rob Waugh
puts together a well -informed Live for Tech column
on the latest must-have gadgets, games and
entertainment: with regular sneak previews and

i nsider i nformati on; what 6s FaStCI',

is it good value and how quickly will it become
obsolete i all key questions for those about to part
with their hard -earned.

Regular, knowledgeable celebrity guest reviews of
gadgets close to their heart offer readers real
insight into new models on the market: Jamie
Cullum on cameras, Ray Mears on GPS and sahav
devices and Bill Bailey on binoculars have been
recently featured.

Objects of Desire often features aspirational tech
items for readers to lust after: a pair of glass
speakers with silver and gold cables anyone?Or
the DraganFlyer X6 aerial surveillance drone for the
ultimate in neighbourhood watch perhaps...

Live for Tec
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clearer,

Lt o

From Thursday, the all-

cx)nquerin%il?h(_me is available on
Vodafone, Britain’s biggest mobile
network. Is this the best way yet

W to enjoy Apple’s handset?

better...

Somy's Monslithic Design
range is  lesson in how new
technologies can nvade the
front room without causing
divorce, At first glance, ore
would never even guess ths
was 3 30 tebevision - most of
which are aimed squarely at
the geok brigade Unveded

a this week's Consurmer
Eloctronics Show in Las Vegas
fafull round-up of the best

of CES follows next weekl, it's
clad in sloek blacks and climcal
shapes - and looks like a scifi

BEST OF THE
NEW APPS

USTREAM

Rekay your childs Sirthay
partylvo tothe grandgaronts  FILSRy
using your Phone IGS. Anyono

can accees the videa 60 3 PC
Noods Wi-Fi

€ i

HIPSTAMATIC

Create photos with a Sixsies
Instamatic fool. A choice of
fons, flm and flash effocts
lets you shoot a variety of
arty shots.

DROPBOX

Functices 3 3 mobie filing
cabinet, Acceas your
documents, pictires, video
and music sored en 3 PC via
your Phone

TINETUNER
Turn yeur phane nto a deck
ratio, with access 6 13,000
nlernet stations; GPS can
von adjust your akarms to
tocal tme

AIRMOUSE
Cantrel your Mac or PC with
an Phone. i may sound
poinficas, but i you're using
2 PC a5 part of your TV set
up. this s fantastic

COPILOT NAYIGATION

Tap o the #hona’s GPS to
9ot & hull-fat sat-naw - for
nst €27, Maps are stored to
the phone, 50 yeu dont neod
A data comnecticn.

Stenehengs dosgned by ot ondy will you be wearing
Bang & Otufsen ghasses, you'll have a wire
Thore's just ane detad that Atachad 10 your hoad
spods the hi-tech meets high However, Somy has ensured
design look: nat enly do you that this is not a TV that will
e o wear glasses 1o enjoy roman in the bubble wrap until
Blu-ray fms, the glasses aro Avatar cormes out on 30 Bly-ray
‘active’ This means they create - Is just a great TV, full stop.
the 30 Musion with tiny shutters  Packing an EDGE -LED screen
that close out orw eye at a time for ultra-sharp images and deep
awary 1750t of a second - in blacks, it also has an ultra-tast
tirme with the (lckening of your wireless-N Wi-Fi connection for
TV, 50 each eye sees a differont inteenet TV - something that's
image. Whilo the set might look et 10 become a big part of the

swish, the ghastiy truth isthat  waty wo watch TV next year
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Reportage

Live shows its investigative credentials with regular real-
life coverage of life at its grittiest. We have gained a
reputation for tackling the toughest stories.

This year, we received the Award of Excellence from the
Society of News Design for Marco diLauro's photo-
reportage despatch from Afghanistan, The Flight of
Angels.

In 2010, Live magazine was a winner at the prestigious
19th annual Amnesty International UK Media Awards:
Reporter Dan McDougall and photographer Robin
Hammond took home the prize in the Periodicals:
Newspaper Supplements category for their reportage
story The Return of the Bloody Diamonds. Dan was also
named Journalist of the Year at the One World Media
Awards for his work for the magazine.

Our regular reportage team also includes award-winning
correspondent Jonathan Green, honoured at Press
Gazettebs Magazine Design
the Foreign Press Awards for his expose: The Dirty
Secret of Your NHS, plus a previous Amnesty
International Media Award for his report Selling Soccer
into Slavery, a report on the exploitation of young
Senegalese men, promised Premier League riches.
Jonathan also ensured that Live was the first British
publication to win a prestigious American Society of
Journalists and Authors award.

DAN MCDOUGALL
TOGRAF ROBIN HAMMOND

e

They are the most expensive gems .per caraton Earth

—and Burma is blessed with an abundance of them.

4" Thetradein Burmese rubies is banned, butas a Live
\  investigation discovers, the country’s corrupt military junta

is forcing people to mine them in slave-labour conditions
to line their own pockets —and busjness is booming

Mail CONNECTED
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Motors

hive

L i vrmobosng columnist, TV chef James Martin,
has a lifelong passion for cars, a rare eye for what
makes a car great and a provocative way of
explaining why.

He owns one of the country.
collections of performance cars, motorbikes and

ot her motoring paraphernal
to excite Live readers with his passion and strong

views on all things fuel-driven.

We have seen him driving his dream car, a 1960s
Ferrari 250 GT, chasing track-day thrills in a Lotus
2-Eleven, being driven around Silverstone by F1
champion Jenson Button, cruising the highways of
Dubai in the fabulous Lamborghini Gallardo,
enjoying the hi-tech comfort of the Mercedes
S-Classand reviewing new models from, amongst
others, Vauxhall, Renault, Volkswagen, Skoda,
BMW and Audi.

n -
47,500 at auction in 2009
Engine 1,275¢¢ four cftnders, bored out to 1,293cc

Mail CONNECTED
~———r

-




Food and dri

hive

Tom Parker Bowles isL i v resident foodie, Olly
Smith is our wine guru.

Food writer and broadcaster Tom writes a lively
and inventive column centred on good eating. It
can be a restaurant review with featured recipes
from the chef, ideas for using seasonal produce,
the latest kitchen gadgets and cookery books or a
thought-provoking suggestion about changing our
everyday eating habits . Tom is a great supporter
of British produce and readers are assured of
enthusiasm and great recommendations, living up
to the magazineds missi
are the best-informed in the market.

Olly Smith brings vast expertise and passion. He
tastes hundreds of wines a week and his
knowledge of everything from bargain -basement to
the most rarified vintages makes him an invaluable
guide. His column offers readers new insights
every week on subjects as varied as the art of
matching wine with food, regional and grape
vari ations and whatos
supermarkets or wine merchants , with
recommendations across the price spectrum.

Olly was named International Wine and Spirits
Communicator 2009. He is also a regular on the
judging panels for the International Wine
Challenge and the Decanter Awards.

on

on

0"

Januarydnd E})l(ou Te
frozen tothe bone.
Solution Our man

Torres Saimes 2006,

Priorat, Spain €15 55, watrosewne.com

Aleshy,

properties o the ks of riora,wes o erious power 300 thrust arebeio
Howe

with

2 o5 o haartyboet A cha T, Syrah, C

prescribes a dose of...

igual Torros, i's slock powerand

thrust of Placido Dominge on jet-pawered roller skates.

. mverorroon M
Lejeel lr.’ ‘l ?

Or why you DON'T
want to see how a
factory-farmed pig

ts the chop—-and

O want to get a happy
porker to call yourown

e

Mail CONNECTED
—_—

B



hive

Throughout the year we publish a number of
special issues themed around topics of high reader
interest, plus the occasi

So far in 2011, we have published a travel special
in early January, motors in February,
spring/summer Style in March and gardening/DIY
in April, just before Easter. A Premiership special
issue is planned in August, to mark the beginning
of the new season, September will see a Tech
issue and a second Style special for the
autumn/winter collections.

Check the Features & Supplements page at
MailConnected.co.uk for regular updates on what
else is scheduled.

USHER INTRODUCES
OUR

OZWALD BOATENG

DyLAN JONES

I'EN GREATEST STYLE ICONS
AUTUMN FASHION

'HE WORLD OF WATCHES

WIN £500 JEFF BANKS MADE-TO-MEASURE SUITS

PLus:
['HE DIRTY SECRETS OF BURMAS BLOOD RUBIES
PADDY HOPKIRK'S MONTE CARLO MINI

CONRAD BLACK

USEIR D TOORARI)
WO LIV Y

Jaries DivMocs
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Live magazine is the perfect vehicle in which to o M&S ADVERTISEMENT FEATURE
showcase your products and brands. j "

Our great relationship with readers offers highly -
attractive opportunities to position a product within
a stylish editorial environment, with all the implied
endorsement that an advertisement promotion can
bring.

Our in-house creative solutions team will run a
project from briefing through to publication, liaising
with client and agency throughout, to ensure that
the finished product meets all expectations.

Campaign Media Awards for our solutions three
years running are testament to the creativity and
effectiveness of our work.

To see examples of our work, please visit the
Solutions page on MailConnected.co.uk

Contact: Dave Dumville, Solutions Manager I H E I I AL IAN

020 7938 7315

e e Graneseospos ok CONNECTION

Creative soluti

ADD ATOUCH OF ITALIAN-INSPIRERBSTYEETO YOUR WARDROBE WITH COLLEZIONE,
A RELAXED COLLECTION OF ELEGANTEY UNDERSTATED PIECES CRAFTED FROM
LUXURIOUS FABRICS AND ERNISHED WITH REFINED DETAILING
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— broadcast.
92
Our satellite pages concentrate on primetime
> viewing, allowing us to include the maximum
— number of channels, including entertainment and
> drama, sport and movies.
© Pl us our pick of the weekos
@]
% Fractional ads are available on the listings pages.
m JAMES MAY'S TOY STORIES: AGATHA CHRISTIE'S MARPLE
THE GREAT TRAIN RACE WEDNESDAY ITV1, 8PM
TERRY PRATCHETT: CHOOSING TO DIE THE CHOIR THAT ROCKS
sopee ””."’.‘ e Decard immoniliiite SESHERER
- »
live Wil CONECTED

Live offers readers a criti
programmes, helping them to plan their TV
viewing.

TV Detective finds the hidden gems tucked away in
the schedules, the Must-Record Guide is a spread
of some of the most interesting programmes of the
week and our picks of the day recommend best
programme, film, soap, documentary or sports




Inserts

five

Inserts in The Mail on Sunday brands are a
fantastic way to achieve immediate standout and
communicate your message to nearly 6 million
readers.

Loose inserts can be carried in both magazines, or
can be onserted alongside the brands in the
polybag. Opportunities to insert items of varying
weight, dimension and pagination can be provided
by these three options:

1) Impactful bound -in inserts are positioned within
an editorial spread in the centre of the magazines
and can comprise up to 32 pages.

2)Gummed cards are also available in both
magazines, offering greater creativity and an easy
response mechanism.

3) Printing on the polybag is the perfect way to
dominate the brands in full colour, available both
regionally and nationally. The polybag can carry
CDs, DVDs, product samples, fridge magnets and
large heavy catalogues.

All insert options are available nationally, regionally
or targeted to wholesaler level. The minimum
guantity is 50K inserts of any type in any region.
We can also provide an in-house targeting system
that can identify wholesaler locations relating to
store location, drive-time analysis or identifying
customer O6hot spotséb.

Inserts offer incredible flexibility with effective

Carlton (London) 506,250
Meridian (South) 236,250
Anglia (East) 171,000
Central (Midlands) 346,500
WCTV (South West) 78,750
HTV (Wales & West) 177,750
Granada (Lancashire) 282,375
Yorkshire 177,750
Tyne Tees (North East) 86,625
Scotland 135,000
N.Ireland 51,750
Total 2,250,000

Contact: James Brook, Inserts Manager
020 7938 7320
james.brook@mailnewspapers.co.uk

targeting, tailor-made t o each advertiser6s

particular requirements.

Mail CONNECTED
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All adults

hive

Coverage '000s
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Men
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1,400

Coverage '000s
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Adults interested
and motorin
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Coverage '000s
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Adults who have d
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