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Live is another innovative magazine from The Mail on 
Sunday. It is the only weekly menôs magazine in national 
press, launched in October 2005, designed to give our 
male readers a reason to by the newspaper package 
every week. 
Editorial content is topical, lively and packed with 
information and recommendations for the male 
consumer on all he needs to know about the latest 
technology, cars, style, leisure activities, food, drink and 
entertainment.  

The magazine is literally sprinkled with star 
columnists, including Dylan Jones and Piers Morgan. 
Dylan is Editor of GQ magazine and Piers needs no 
introduction!  Our resident foodie is Tom Parker Bowles 
who writes a lively and inventive column every 
week, plus savvy wine recommendations supplied by 
Olly Smith. Motoring passion is provided by TV chef 
James Martin who has a love of all things automotive.  

Our award-winning Reportage comprises revealing, 
investigative pieces which pull no punches and the 
magazine is rounded off with our discerning seven-day 
TV guide. 

 

Contact: Steve Maddren, Sales Manager 

020 7938 7717 

steve.maddren@mailnewspapers.co.uk 
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Live magazine is packed with star columnists: 

Upfront,  Piers Morgan, broadcaster, media 
personality and author of best -selling books 
entertains us with a feast of frank (sometimes 
frankly indiscreet!) and funny anecdotes from his 
busy social diary. 

Piers was awarded the accolade of Columnist of the 
Year by the Magazine Design and Journalism 
Awards panel. The judges commented: ñPiers 
treats the A-list like a bunch of mates in the pub. 
The copy is a hoot; the insights often startling,ò 

 
Dylan Jones, style guru and Editor of GQ magazine, 
offers his incisive take on life for 21st century man 
and broadcaster Chris Evans brings his unique view 
in his óHereôs the thingéô column.  
 

Our resident foodie is Tom Parker Bowles who 
writes a lively and inventive column,  plus savvy 
wine recommendations supplied by Olly Smith. 
Motoring passion is provided by TV chef James 
Martin who has a love of all things automotive.  
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Live magazineôs features range across a broad 
spectrum of topics, all designed to entertain and 
inform. 

 

Our cover stars - Hollywood icons, men in the 
public eye, sporting personalities - are always 
profiled at length and we donôt shy away from the 
tough questions. 

The Essay is an in-depth piece written by some of 
the brightest and best in the UK today.  

Guest Review features an in-the-know celebôs pick 
of the latest gadgets.  

Ten of the Greatestétakes an expertôs view and 
The World According To... is a short format 
celebrity interview.  

 

Plus Top tens of the latest film, music and books 
and a run down of the weekôs entertainment 
releases. 
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Gadget and technology-lovers are well-served by 
Live magazine. Our man in the know, Rob Waugh 
puts together a well -informed Live for Tech column 
on the latest must -have gadgets, games and 
entertainment: with regular sneak previews and 
insider information; whatôs new, how much it costs, 
is it good value and how quickly will it become 
obsolete ï all key questions for those about to part 
with their hard -earned.  
 

Regular, knowledgeable celebrity guest reviews of 
gadgets close to their heart offer readers real 
insight into new models on the market: Jamie 
Cullum on cameras, Ray Mears on GPS and sat-nav 
devices and Bill Bailey on binoculars have been 
recently featured. 
 

Objects of Desire often features aspirational tech 
items for readers to lust after: a pair of glass 
speakers with silver and gold cables anyone? Or 
the DraganFlyer X6 aerial surveillance drone for the 
ultimate in neighbourhood watch perhaps...  
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Live shows its investigative credentials with regular real-
life coverage of life at its grittiest. We have gained a 
reputation for tackling the toughest stories.  
 
This year, we received the Award of Excellence from the 
Society of News Design for Marco di Lauro's photo-
reportage despatch from Afghanistan, The Flight of 
Angels.  
 
In 2010, Live magazine was a winner at the prestigious 
19th annual Amnesty International UK Media Awards:  
Reporter Dan McDougall and photographer Robin 
Hammond took home the prize in the Periodicals: 
Newspaper Supplements category for their reportage 
story The Return of the Bloody Diamonds. Dan was also 
named Journalist of the Year at the One World Media 
Awards for his work for the magazine.  
 
Our regular reportage team also includes award-winning 
correspondent Jonathan Green, honoured at Press 
Gazetteôs Magazine Design and Journalism Awards and 
the Foreign Press Awards for his expose: The Dirty 
Secret of Your NHS, plus a previous Amnesty 
International Media Award for his report Selling Soccer 
into Slavery, a report on the exploitation of young 
Senegalese men, promised Premier League riches.  
Jonathan also ensured that Live was the first British 
publication to win a prestigious American Society of 
Journalists and Authors award. 
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Liveôs motoring columnist, TV chef James Martin, 
has a lifelong passion for cars, a rare eye for what 
makes a car great and a provocative way of 
explaining why.  
 

He owns one of the countryôs most impressive 
collections of performance cars, motorbikes and 
other motoring paraphernalia so heôs the right man 
to excite Live readers with his passion and strong 
views on all things fuel-driven.  
 

We have seen him driving his dream car, a 1960s 
Ferrari 250 GT, chasing track-day thrills in a Lotus 
2-Eleven, being driven around Silverstone by F1 
champion Jenson Button, cruising the highways of 
Dubai in the fabulous Lamborghini Gallardo, 
enjoying the hi -tech comfort of the Mercedes  
S-Class and reviewing new models from, amongst 
others, Vauxhall, Renault, Volkswagen, Skoda, 
BMW and Audi.  
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Tom Parker Bowles is Liveôs resident foodie, Olly 
Smith is our wine guru.  

Food writer and broadcaster Tom writes a lively 
and inventive column centred on good eating. It 
can be a restaurant review with featured recipes 
from the chef, ideas for using seasonal produce, 
the latest kitchen gadgets and cookery books or a 
thought-provoking suggestion about changing our 
everyday eating habits . Tom is a great supporter 
of British produce and readers are assured of 
enthusiasm and great recommendations, living up 
to the magazineôs mission to ensure our readers 
are the best-informed in the market.  

Olly Smith brings vast expertise and passion. He 
tastes hundreds of wines a week and his 
knowledge of everything from bargain -basement to 
the most rarified vintages makes him an invaluable 
guide.  His column offers readers new insights 
every week on subjects as varied as the art of 
matching wine with food, regional and grape 
variations  and whatôs on offer right now in 
supermarkets or wine merchants , with 
recommendations across the price spectrum. 

Olly was named International Wine and Spirits 
Communicator 2009. He is also a regular on the 
judging panels for the International Wine 
Challenge and the Decanter Awards.  
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Throughout the year we publish a number of 
special issues themed around topics of high reader 
interest, plus the occasional collectorôs edition. 

 

So far in 2011, we have published a travel special 
in early January, motors in February, 
spring/summer Style in March and gardening/DIY 
in April, just before Easter. A Premiership special 
issue is planned in August, to mark the beginning 
of the new season, September will see a Tech 
issue and a second Style special for the 
autumn/winter collections.  

 

Check the Features & Supplements page at 
MailConnected.co.uk for regular updates on what 
else is  scheduled. 
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Live magazine is the perfect vehicle in which to 
showcase your products and brands. 

Our great relationship with readers offers highly -
attractive opportunities to position a product within 
a stylish editorial environment, with all the implied 
endorsement that an advertisement promotion can 
bring.  

Our in-house creative solutions team will run a 
project from briefing through to publication, liaising 
with client and agency throughout, to ensure that 
the finished product meets all expectations. 

Campaign Media Awards for our solutions three 
years running are testament to the creativity and 
effectiveness of our work. 
 

To see examples of our work, please visit the 
Solutions page on MailConnected.co.uk 

 

 

 

Contact: Dave Dumville, Solutions Manager 

020 7938 7315 

dave.dumville@mailnewspapers.co.uk 
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Live offers readers a critical guide to the weekôs 
programmes, helping them to plan their TV 
viewing. 

 

TV Detective finds the hidden gems tucked away in 
the schedules, the Must-Record Guide is a spread 
of some of the most interesting programmes of the 
week and our picks of the day recommend best 
programme, film, soap, documentary or sports 
broadcast. 

 

Our satellite pages concentrate on primetime 
viewing, allowing us to include the maximum 
number of channels, including entertainment and 
drama, sport and movies. 

Plus our pick of the weekôs radio. 

 

Fractional ads are available on the listings pages. 
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Inserts in The Mail on Sunday brands are a 
fantastic way to achieve immediate standout and 
communicate your message to nearly 6 million 
readers. 

Loose inserts can be carried in both magazines, or 
can be onserted alongside the brands in the 
polybag. Opportunities to insert items of varying 
weight, dimension and pagination can be provided 
by these three options:  

1) Impactful bound -in inserts are positioned within 
an editorial spread in the centre of the magazines 
and can comprise up to 32 pages.  

2)Gummed cards are also available in both 
magazines, offering greater creativity and an easy 
response mechanism.  

3) Printing on the polybag is the perfect way to 
dominate the brands in full colour, available both 
regionally and nationally. The polybag can carry 
CDs, DVDs, product samples, fridge magnets and 
large heavy catalogues. 

All insert options are available nationally, regionally 
or targeted to wholesaler level. The minimum 
quantity is 50K inserts of any type in any region. 
We can also provide an in-house targeting system 
that can identify wholesaler locations relating to 
store location, drive-time analysis or identifying 
customer óhot spotsô.  

Inserts offer incredible flexibility with effective 
targeting, tailor -made to each advertiserôs 
particular requirements.  

 

Carlton  (London) 506,250 

Meridian (South) 236,250 

Anglia (East)  171,000 

Central (Midlands) 346,500 

WCTV (South West)   78,750 

HTV (Wales & West) 177,750 

Granada (Lancashire) 282,375 

Yorkshire  177,750 

Tyne Tees (North East)   86,625 

Scotland  135,000 

N.Ireland    51,750 

Total                             2,250,000     

 

 

Contact: James  Brook, Inserts Manager 

020 7938 7320 

james.brook@mailnewspapers.co.uk 
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Source: ABC August ï January 2012 

1,984 

1,795 

975 

817 

685 657 

473 

269 

140 

0

500

1,000

1,500

2,000

2,500

MOS SMR STMS PPL DSS SXP STL OBS IOS



A
ll 

a
d

u
lt
s 

4,619 

3,664 

3,309 

2,181 

1,997 

1,757 

1,514 
1,410 

1,119 1,090 

900 867 

427 356 

0

500

1,000

1,500

2,000

2,500

3,000

3,500

4,000

4,500

5,000

Weekend You Live ST Mag Culture Style Tel Mag Heat TMS Mag GUA Wkd FHM OM Q GQ

Population: 50,239,000 - Source: NRS April - September 2011 

C
o

v
e

ra
g

e
 '0

0
0
s 



A
B

C
1
 a

d
u

lt
s 

2,965 

2,427 

2,184 

1,862 

1,745 

1,515 

1,316 

990 973 

798 
744 

432 

280 278 

0

500

1,000

1,500

2,000

2,500

3,000

3,500

Weekend You Live ST Mag Culture Style Tel Mag GUA Wkd TMS Mag Heat OM FHM GQ Q

Population: 27,154,000 - Source: NRS April - September 2011 

C
o

v
e

ra
g

e
 '0

0
0
s 



M
e
n 

Population: 24,530,000 - Source: NRS April ï September 2011 
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