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The Daily Mail is in touch with the hearts and minds of 
óMiddle Englandô. It reflects their concerns, hopes and 
lifestyles. Top of the agenda is reporting the news and 
asking the tough questions. With its campaigning 
stance, it is not afraid to expose the wrongs and 
shortcomings of people in power and with the vocal 
backing of its 5 million+ readers can be an effective 
force for change. This audience forms the economic 
backbone of the UK and is hugely influential, with the 
power to make or break brands.  

Of course, newspapers are about much more than the 
news and the Daily Mail has much more to offer: 
opinion and informed analysis of current events, 
polarising columnists, top notch sports reporting and 
daily lifestyle content.  

2009/10 has seen a number of prestigious awards for 
our writers: The British Press Awards, the British Sports 
Journalistsô Association, the London Press Club, 
headlinemoney.co.uk, the Guild of Health Writers, the 
Guild of Motoring Writers and Editorial Intelligence all 
considered multiple Mail journalists worthy of the top 
prizes. 
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Mondayôs Life & Style section is a lively mix of 
features, fashion, beauty and home. Regular 
columnists include Janet Street-Porter, who applies 
her razor-sharp wit to current affairs; Liz Jones 
offering readers óFashion Therapyô ï stylish 
solutions to the eternal what to wear quandary - 
and former editor of the Erotic Review, Rowan 
Pelling, answers a readerôs question in The Sex 
Column. 

Life and Style is a magnet for pioneering women: 
other regular feature contributors include editor of 
Vogue, Alexandra Shulman; former editor of 
Cosmo and She, Linda Kelsey and journalist and 
author Lucy Cavendish, all of whom bring real 
charisma and style to the section. 

Each week our óHow to...ô column provides 
invaluable advice on essentials as varied as how to 
apply eye-liner and how to get a good nightôs 
sleep, plus readers get the chance to win some of 
the goodies featured in the pages ï handbags, 
cosmetics and fashion accessories. 
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